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Turen går tilBOGEN DÆKKER Marrakesh, Atlas- 
bjergene, Drâadalen og ørkenen, 
Essaouira, Agadir og Atlanterhavsky-
sten, Rabat og Casablanca, kongeby-
erne Fès og Meknès samt Tanger og 
Rifbjergene. Guiden giver indblik i 
livet i Marokko og forklarer politiske 
og kulturelle problemstillinger. En 
række artikler går bag om landets 
historie, kunst og kultur, mad og 
drikke, natur og geografi. Desuden 
er guiden rigt illustreret med fotos 
og kort.

TUREN GÅR TIL har eksisteret siden 
1952 og er blandt verdens hyppigst 
opdaterede rejsebogsserier. Serien 
dækker hele verden fra Nordatlan-
ten  til Australien. Bøgerne skrives 
på dansk af forfattere og journalister 
med et særligt indgående kendskab 
til de enkelte destinationer. Med 
nøje udvalgte attraktioner, herunder 
spisesteder, viser vi vej til de største 
oplevelser.
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Dear friends and colleagues 

A warm welcome to all of you to 
the annual USA Travel Show, the 
premier USA Travel Show for the 
travel industry in Scandinavia.

We have the honor of welcoming 
The President and CEO from Brand 
USA, Christopher Thompson, who 
is visiting for the fi rst time.

USA continues to be the leading 
long-haul destination for 
Scandinavian travelers with more 
than 1.3 million visitors. The Nordic 
market is the #1 EU market for 
visitation to the U.S. – 4% of the 
total population travels to the U.S. 
annually, which is the highest 
share among all European markets.
The forecast for 2020 shows us 
that the interest and demand 
continue to grow in terms of 

Dear friends, colleagues, and 
partners in travel

On behalf of Brand USA, I’m 
honored to be here along with 
Discover America Denmark to 
welcome you to the USA Travel 
Show. It’s always a great pleasure 
to engage with the travel trade 
community on a global stage. 

As we approach the 10th 
anniversary of passage of the 
Travel Promotion Act, we refl ect on 
our collective accomplishments 
and note the importance of events 
like the USA Travel Show, which is 
a shining example of the power of 
travel through best-in-class 
partnerships and the mutual 
benefi t it brings to destination 
marketing organizations, tour 
operators, buyers, sellers, and 
suppliers. 

Over these past 10 years, we’ve 
worked to foster business-driven 
relationships which inspire travel to 
the USA. Now, after our 2nd 
reauthorization by the United 
States Congress, Brand USA is 
positioned to build upon our 
mission to increase incremental 
international visitation, spend, and 
market share to fuel our nation’s 
economy and enhance the image 
of the USA worldwide.

Alongside the U.S. Travel 
Association, we also look forward 
to welcoming the world to IPW 

CEO, ATLANTIC LINK AND MANAGING DIRECTOR, 
DISCOVER AMERICA DENMARK

PRESIDENT & CEO, BRAND USA

Welcome by Karin Gert Nielsen
Welcome 
by Christopher L. Thompson 

visitation but also in terms of 
connectivity.

This is the ninth year that we are 
organizing this event. Every year, 
we are trying to raise the bar to 
meet your expectations. We listen 
carefully to your feedback, and 
this year is no exception. We have 
expanded the show with a one-on-
one meeting session where travel 
agents and media get to plan 
meetings with the exhibitors.

On behalf of Atlantic Link & Dis-
cover America Denmark, we thank 
our sponsors: AIR FRANCE, KLM, 
and DELTA, Brand USA, Condor, 
Norwegian and Visit Anchorage for 
your support and look forward to a 
successful USA Travel Show. 

Sincerely,
Karin Gert Nielsen

Las Vegas May 30 – June 3, 2020. 
Every year, this event is the biggest 
stage and brightest lights to 
promote the USA as a premier 
travel destination. And with over 
1,000 travel buyers and suppliers, 
and 500 journalists represent-
ing more than 70 countries, the 
opportunities for collaboration and 
knowledge-sharing are many. 

Lastly, we’d like to thank our 
friends at Discover America 
Denmark and our partners across 
the Nordic region. We appreciate 
all you do for the travel industry 
and look forward to much, mutual 
accomplishment and success in 
the months and years ahead. 

Christopher L. Thompson
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Dear Travel Professional

The United States is a travel  
destination with endless  
possibilities to enchant,  
educate, inspire and delight 
tourists and business travelers. 
With its dynamic big cities and 
charming small towns,  
awe-inspiring nature and vibrant 
local culture, each region offers 
its own unique landscape, cuisine, 
crafts and way of life.

On the eve of the USA Travel 
Show 2020, I want to personally 
thank all the participating travel 
professionals, destinations and 
travel agents for vividly  
showcasing a world of exciting Discover America Denmark is a 

nonprofit member organization 
under USTA with the sole purpose 
of promoting Danish tourism to 
the United States.

The annual USA Travel Show is  
our premier event, as well as 
various local events and 
workshops throughout the year, 
including our 4th of July 
celebration with the U.S. Embassy. 

Our website is your window to 
the travel industry and media, all 
members have free access to 
up-load press releases, 
newsletters and other relevant 
information. Read more at  
discoveramerica.dk

U.S. AMBASSADOR TO THE KINGDOM OF DENMARK

Welcome by Carla Sands

Discover America Denmark

places and world-class  
experiences to be had on the 
other side of the Atlantic.  
You are helping secure America’s 
position as a foremost global 
travel destination!  

I hope that this travel show will 
help you promote your products, 
negotiate future business and 
build relationships across the 
Atlantic. 

Many thanks to Discover America 
Denmark for once again making 
this wonderful event happen!

Sincerely,
Carla H. Sands Become a member for free!

Discover America Denmark 
membership for Travel Agencies 
and Media is free! 

As a member you get exclusive 
access to a large network of 
American and Scandinavian 
suppliers. Furthermore, we 
arranges several events 
through-out the year, such as 
a general meeting in January, 
USA Travel Show in March, and a 
Thanksgiving event in October. 

Supplier membership fees: 
Scandinavian: DKK 3.000
U.S.: USD 500

Become a member today, 
contact Karin Gert Nielsen on  
kgn@atlanticlink.net
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Chairman
Jesper Ewald,  
Head of Product and Purchasing  
Depart-ment, FDM Travel

Managing Director, 
Karin Gert Nielsen, Managing 
Director, Atlantic Link

Board members
Christian Willumsen, Production 
and Marketing Manager, USA 
Rejser
Jens Vestergaard, Sales  
Manager, AIR FRANCE, KLM 
and DELTA
Jesper Klausholm, Marketing 
Manager, Billund Airport

Lonni Gulliksen, Managing   
Director, CCMG - Congress   
Consulting Management Group
Michael Jensen, Managing Di-
rector, Pacific Tours
Charlotte Lindholm, Product 
Manager Profil Rejser
Bjarke Frederiksen, Head of 
Commercial Section, US Em-
bassy
Frank Nordbjerg Olesen, Head  
of Sales, Norwegian
Sigridur Hellen Sveinsdóttir, 
Sales Manager Denmark,  
Icelandair
Mette Krath, Head of Sales, SAS

Meet the Board of Directors for 
Discover America Denmark 
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News conferences .   .   .   .   .   .   .   .   .   .   .   .   .   .  09:00
Universal Parks & Resorts .   .   .   .   .   .   .   .   .   .   09:00
Travel South  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  10:00
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Market update - Nordic Region  
by Karin Gert Nielsen  .   .   .   .   .   .   .   .   .   .   .   .   . 13:00

One-on-one meetings between 
buyers and sellers .   .   .   .   .   .   .   .   .   .   .   .   .   .   . 14:30

Registration opens for travel trade 
and media  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   . 17:00
Networking, welcome drinks and snacks

Official opening of USA Travel Show 2020 
by TV2 news reporter Miriam Zesler .  .  .    18:00
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b.thomsen@lot.pl

Louisiana Tourism  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  43
Mike Prejean 
MPrejean@crt.la.gov

Marseilles Hotel, Dorchester Hotel & Suites of Dorchester .  .  .  19
Sus Olsen Beltran
sus@gomiamibeach.com

Memphis & Mississippi .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  38
David Nicholson
david@lofthouse.co

Nashville Convention & Visitors Corporation .  .  .  .  .  .  .  .  .  .  .  .  36
Laurel Bennett
laurel@visitmusiccity.com

New Orleans & Company  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  43
Kim Priez
kpriez@neworleanscvb.com

New World Travel  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  10
Jeff  Karnes
jeff .karnes@newworldtravel.com

New Yorker Travel and Events - New York/Los Angeles .  .  .  .  .  . 8
Inger Borg 
info@newyorkertravel.com

Noble House Hotels and Resorts  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  12
Mauricio Beckstrom 
mbeckstrom@noblehousehotels.com

North Carolina  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  40
Heidi Walters
heidi.walters@visitnc.com

Norwegian.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 7
Frank Nordbjerg
frank@norwegian.com

Norwegian Cruise Line, NCL  .  .  .  .  .  .  .  .  .  .  .  .  .  . 47
Tom Andre Baraas 
tbaraas@ncl.com

On location tours   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  4+5
Georgette Blau
hrischert@alonmarketing.com

Philadelphia CVB  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 27
Martin Schmidtsdorff 
ms@atlanticlink.net

San Francisco Travel  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 31
Percy Stevens
percy@sftravel.com

Scandinavian Airlines   .  .  .  .  .  .  .  .  .  .  .  .  .  .  . walk in
Ellen Falk
Ellen.falk@sas.dk

SeaWorld Parks & Entertainment  .  .  .  .  .  .  .  .  .  .  . 18
Michael Liedtke
mliedtke@noblekom.de

Soaring Eagle Lodge  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 44
Brian Rodrigues
dcampbell@anchorage.net 

South Carolina Tourism   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 40
Mr. Shannon Odom
Phannaford@fi ve-ms.com

The Florida Keys & Key West  .  .  .  .  .  .  .  .  .  .  .  .  .  . 12
Lauren Sycamore
lauren@axistravelmarketing.com

The Greater Miami and the Beaches  .  .  .  .  .  .  .  .  . 19 
Johnny Gardsäter
johnny@ourmaninscandinavia.com

The Museum of Modern Art .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .6
Carly McCloskey
carly_mccloskey@moma.org

Travel Nevada   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 25
Juraj ‘George’ Sojka
jsojka@travelnevada.com

Travel Oregon.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 20
Martin Schmidtsdorff 
ms@atlanticlink.net

Travel South.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 39
Peter Hannaford
Phannaford@fi ve-ms.com

U.S. Embassy in Denmark  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 52
Bjarke Frederiksen
Bjarke.Frederiksen@trade.gov
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United Airlines  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .3
Robin Schoug 
robin.schoug@united.com

Universal Parks & Resorts .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 16
Grant Daley
grant.daley@nbcuni.com

Vermont Depart of Tourism  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .2
Caroline Donaldson-Sinclair
caroline@802pr.com

Visit Anchorage   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 44
Dawn Campbell
dcampbell@anchorage.net

Visit California  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 32
Kassie Churchill
kchurchill@visitcalifornia.com

Visit Denver  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 23
Jayne Buck
jvanoort@visitdenver.com

Visit Orlando  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 17
Rukhsana Timmis
VisitOrlando@t-online.de

Visit Sacramento.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 33
Nick Leonti
nleonti@visitsacramento.com

Visit Tampa Bay   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 13
Josephine Ando
jando@thegoldenquill.org

Visit West Hollywood .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 30
Denis Zyuzin
denis@visitwesthollywood.com

Yosemite Mariposa County Tourism Bureau  .  .  .  . 35
Jonathan Farrington
jonathanf@yosemite.com
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